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Water: Source of Life

Water —the source af Life is the guiding principle of UNITOP, a German company that  sells water
of highest gquality, veritied in strict procedures.

We are the ideal partner to previde you with pure and healthy mineral water at |ew costs:

Thetops of the Alps and other meuntain ranges covered with snow in Germany, Austria and
Switzerland previde clear springs; therefore, giving a large variety of excellent mineral waters
that are fameus and pepularwerldwide for their purity and benelicial effect.

Our mineral water cemes frem subsurface springs and is ef natural purity. UNITOP pre-
vides mineral water that has a pesitive impact on the human beody due te its content of miner-
als and micre-nutrients. Our mineral water is subject to efficial centrel and approval.

The assertment of aur mineral water is based on careful selectien and strict guide lines.

our fecus on mineral water and invelvement with companies bettling water effers you the
best chance to buy first elass mineral water and will clearly set yeur cempany apart fram
competition.

Indications such as “forces of nature” ar "benelits fer body, mind and soul” are net ensugh to de-
scribe our water. UNITOP will provide yau with the mest pure mineral water and best quality. \we
examine and compare werldwide all eriteria regarding the cantent of minerals and micre-nutrients.
Hewaever, the mest impertant facter is: our water — bottled at the ssuree —is ahselutely pure and
unaltered and, therefore, very healthy!

Below please find some specdial advantages of a mineral water previded by UNITOP:

It is pure, natural, still mineral water fream a German meuntain range

It is perfect for preparatien of baby food

It is particularly suitahle for people with diabetes and/or high blood pressure

It has a detexifying effect, therefore, purities the skin [better loak) and inhikits cellulite
Geovernment centrel ensures best guality

The rock farmation at the source af the water is made up of schist and guartz, which
makes this mineral water enriched with specific nutritionally seund minerals and
miecre-nutrients.

UMITOP affers a wide selection of mineral water, juices, spritzers, sperts and wellness drinks,
aswell as baby drinks.

All preducts are manufactured on the basis ef pure natural mineral water.

A eold aseptic filling technelegy is used to fill beverages without preservatives. This precedure com-
plies with consumers demand far natural and healthy nutritien.

Due te the excellent quality of our water and the goed canditions of sale, we are confident te pre-
vide youwith a superbh product.
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Our Highlight

Our highlight in 2024 : QUOX

QUOX

Ourin

Due to the very low content ef sedium QUOX is perfect for preparatien of baby food
QU0 is pure, natural, still mineral water frem a German meuntain range

the reck formation at the source of the water is made up ef schist and quartz,
which makes this mineral water enriched with specilic nutritienally seund

minerals and micre-nutrients

QU0 has a detexifying effect, therefore, purilies the skin (better look) and inhibits
cellulite

QUOX is particularely suitable for people with diabetes and/er high bleed pressure

trodu ctory offer

500 ml natural mineral water
mMinimum erder guantity of 10 x 40°ft centainer (10 x 43,200 bottles)

inel. labal QUOX
incl. 2000 pieces of a poster A2
incl. ca. 21,000 bettles (20°ft cent.) a 500 ml fer premetien purposes
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The Water and it’s History

The Water and it s History

The Mineral water ef Unitep eriginates in 2 meountaineus range that was already inhabited inthe
MWesalithic peried because of the healthy and abundant water. In 50 BCthe Remans discovered the
advantages of the water inthis area and built Germany’s oldest ety at the feet of the mountain
range. They named this city “Augusta Trewvarum® in heneor of Emperer Augustus. In medern times
it is called ,Trier” (Chinese: ¥ B /R, Korean: B T]¢], Arabic: ©aug0). The Remans erected an
amphitheatre, which seats approximately 20000 people, and several spas including the Imperial
Baths and the huge complex of the Baths of Barbara. At the time of their ereation, the Barbara
Baths were the secend largest bathing and leasure cemplex in the Reman Empire, enly the Baths
of Trajanin Reme covered alarger area. & town wall with tewers and four gates secured the gity.
The nerth gate, the “Perta Migra® (Black Gate] is preserved as an impesing ruin.

The supply of the city with healthy and seft drinking water was especially favered by its gesgra-
phical lecation close te the meuntains. The Remans used springwater as beverage and for the
operation of the baths. They built agueducts to canwvey the meuntain water and connected them
te the local water supply. The spa facilities were fitted with furnaces te heat the water. The resi-
dents could choose between several pools, including a tepidarium (3 peel filled with warm water)
and a caldarium (3 het peel and dry, saunadike area). Furthermere, the clear water has been used
for cooking and was the mest impertant beverage, even more impertant than wine.

In 293 Emperer Diecletian granted Trier the privileges ef a Reman Imperial Residence. Trier beca-
me the pelitical and military center af the Western Reman Empire. Over the next 100 years Trier
developed the splender ef an imperial court. The city became the ,Rema Secunda’) the secend
Rome. The Imperial Palace with it's magnifi cent threne reem inthe center of Trier and the circus,
3 huge building complex, towered over the city. Inthe 4th Century Trier had a pepulatien of
80,000 making it the meast pepulous municipality nerth of the Alps. The mast notable resident af
Trier was the social philesepher Karl Marx.

Porta Migra
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Mineral Water

Sparkling mineral water

|
e * Pure natural mineral water enriched with carbon dioxide
Lot = Suitable for a low sodium diet and the preparation of baby food

Sparkling mineral water is available in a 0.5 litre, 1.0 litre and 1.5 litre PET
- bottle

] 5tll mineral water

* Pure natural mineral water without carbon dioxide

o = Suitable for a low sodium diet and the preparation of baby food
I
h‘-iﬂl 5till mineral water is available in a 0.5 litre, 1.0 lire and a 1.5 litre PET
il T bottle

- Medium mineral water

* Pure natural mineral water enriched with carbon dioxide

M = Suitable for a low sodium diet and the preparation of baby food
hﬂﬂ"l Medium mineral water is available in a 0.5 litre, 1.0 litre and 1.5 litre PET
T bottle

= Premium {for hotels and restaurants)

* Low sodium
* Pure natural mineral water enriched with carbon dioxide

Premium is available in a 0.7 litre glass bottle

W ater

Water shapes all coliures and suarantees a high standard of living,
Purewater is the basis for social and econom ic pros perity, health and zest for live

UMNITOP AGENCY




Soft Drinks

L3 Orange

* Orangeade with pure natural mineral water, contains 4% fruit
* With vitamin Cadded

- Orange is available in a 1.0 a litre PET bottle

(4] Lemon

* Lemon soda with pure natural mineral water

rad * Natural | f

oy atural lemon flavor

I_?F; Lemon is available ina 1.0 litre PET bottle
€3 Lemon Kiss

* Low-sodium mineral water with a hint of lermon flavor

'j%! * No calories, enriched with carbon dioxide
)
e Lemon Kiss is available ina 1.0 litre PET bottle

Crazy Woodruff

* The special for kids
* Favor of woodruff

Crazy Woodruff is available in a 1.0 litre PET bottle

n Sport light
[y * |sotonic soft drink i
i = Citrus with one kind of sugar and sweeteners '
i‘i; Sport light is available in a 1.0 litre PET bottle

The sparkling way to quench your thirst

Al our products are manufactured on the basis of pure natural mineral water,

Char soft drinks suit thetaste of the consumer and provide delicous treat and excellent refreshim ent for a diry
throat.

UNITOP AGENCY



Spritzers & Fruit Drinks

W
=

ACE

* Orange-lemon-carrot mult vitamin drink with pure natural
mineral water

* 30% juice content

» Very high rate of vitamin Cand E

* Vitamin A from beta-carotene

Available in a 1.0 litre PET bottle

Fruit & More

s [Multi-fruit drink with green tea extract and vitamins

= contains 11% orange juice, 5% tangerine juice, 5% apple juice
and 4% lemon juice

 With Vitamin C, B6 and B 12

Available in a 1.0 litre PET bottle

Fruity - lite

* made of pure natural mineral water with apple-wild berry flavor
» 20% fruit content

* Mo colouring or preservatives

* Natural aroma only

Available in a 1.0 litre PET bottle

Fruity - lite

« made of pure natural mineral water with pear-grape-pineapple
flavor

» 20% fruit content

* Mo colouring or preservatives

» Natural aroma only

Available in a 1.0 litre PET bottle

it' s allin the mix
Everyonewho likes the taste of fruity drinks and the benefit of natural mineral water will love the
dedicious spritzers and fruit drinks.
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HSQ Drinks

Silencio {Apple-Lemon-Plum)

» Apple-lemon-plum soft drink contains green tea extract

* non-carbonated

* On the basis of pure natural mineral water — fine-tuned with extracts of
green tea and fruit juices

* No preservatives

Available in a 1.0 litre PET bottle

Silencio {Pear-Quince}

= Pear and quince soft drink contains white tea extract

* non-carbonated

= On the basis of pure natural mineral water — fine-tuned with extracts of
white tea and fruit juices

* No preservatives

Swvailable in a 1.0 litre PET bottle

Fruit & Active {Apple-Pear)

.;.m = Apple and pear nectar made by fruit juice concentrate
f’i_,, o . IIu“n.l’it.h sweeteners
1 * Fruit content 505
= * Pure natural mineral water
‘&u * Mo colouring and preservatives

Available in a 0.75 litre PET bottle

Fruit & Active {Apple-Red currant}

= Apple and red currant made by fruit juice concentrate
 With sweeteners

* Fruit content 5054

* Pure natural mineral water

* Mo colouring and preservatives

be

Available in a 0.75 litre PET bottle

For those who care for a paricular lifestde

In addition to the wide range of classic beverages the HSG line offers a diversity of choice for sophisi cat ed
and demanding consurm ers with a special taste, With the HSG line we respond To the growing dem and for
light, o calorie and natural drinking pleasure that fits a health- conscious way of living and modem lifestyle

UNITOP AGENCY 10



HSQ Drinks

Apple-Spritzer

» Apple nectar enriched with carbon dioxide
* Fruit content at least 55 %

« Without additional sugar

* No preservatives

Available in a 0.5 litre and a 1.0 litre PET bottle

Apple-Cherry-Spritzer

= Apple-cherry nectar enriched with carbon dioxide
* Fruit content at least 55 %
* No preservatives

Available in a 0.5 litre PET bottle

Water + Apple

s * Low sodium

ﬁ * Natural pure mineral water with apple flavor
* Fruit content 32.6%

* Mo colouring or preservatives

Available in a 1.5 litre PET bottle

Water + Raspberry

* Low sodium

E * Natural pure mineral water with raspbemy flavor
: * Fruit content 32.6%

* Mo colouring or preservatives

Available in a 1.5 litre PET bottle

Water + Cherry

: * Low sodium
ﬁ » Natural pure mineral water with cherry flavor
- ] * Fruit content 3.6%

! * Mo colouring or preservatives

Available in a 1.5 litre PET bottle

UMNITOP AGENCY



Baby‘s World

Bio Apple

* 6056 Fruit Juice

» Complies with European baby food regulations

« Without preservatives, additional sugar and additional aromas
* Organic cultivation

* Gluten free

s 5till mineral water {with low sodium}

Available in a 0.5 litre PET bottle

Bio Grape-Pear

* 6056 Fruit Juice

» Complies with European baby food regulations

« Without preservatives, additional sugar and additional aromas
* Organic cultivation

* Gluten free

s 5till mineral water {with low sodium)

Available in a 0.5 litre PET bottle

Bio Apple-Strawbemy-Cherry

* 6056 Fruit Juice

» Complies with European baby food regulations

= Without preservatives, additional sugar and additional aromas
* Organic cultivation

* Gluten free

s 5till mineral water {with low sodium}

Available in a 0.5 litre PET bottle

Bio Red-Fruits

* 6056 Fruit Juice

» Complies with European baby food regulations

= Without preservatives, additional sugar and additional aromas
* Organic cultivation

* Gluten free

s 5till mineral water {with low sodium}

Available in a 0.5 litre PET bottle

UNITOP AGENCY




Productlist

PRODUCT ml PET
MIMERAL WATER
Sparkling Water 500 X
UL L1 ke
1500 ke
Sl Min eral Water 500 X
UILLL) 4
1500 4
IMedium 500 X
IILLL) X
1500 X
Premium,; Gastro (for Hotels and Restaurants) 700 dass
SOFT DRIMKS, the sparkling way to quench your thirst
Orange (ILLL) ke
Lemon JILLL X
Lemon Kiss JILLL X
Crazy Woodruff 1000 X
Sport Light w000 X
SPRITZERS AND FRUIT DRINKS, it's all in the mix
ACE IILLL) X
Fruit & More NIL L] X
Mulb-fruit - Slichtby fruity (Apple-Wild Berry) 1000 X
FMult-fruit - Slichtby fruity (Pear Grape-Pineapple] 1000 X
HSQ, for those who care for a particular lifestyle
HS QS ilencio - Apple Lemon- Plum 1500 X
HS QSilencio - Pear-Quince 1500 X
Fruit & Active- Apple-Pear a0 X
Fruit & Active - Apple-Red currant a0 X
HS O AppleS pritzer 500 X
HILLL) ke
HS O Apfel Cherry- § pritzer 500 X
HS O 'Water + Apple 1000 X
1500 k4
HS O 'Water + Raspherry 1000 X
1500 4
HS G 'Water + Cherry 1000 X
1500 X
BABY'S WORLD
Bio Apple 500 X
Bio Grape-Pear SO0 e
Bio Apple-Strawberny-Cherry 500 X
Bio Red Fruits 500 X
Bio Apple Oran ge-Pineapple 500 X
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Packaging, Labeling & Delivery

Order

Minimum Order Quantity: ene 40 ft. container
Supply Ability: 500,000 liters perweek

Weight of bottle with cap:

518 g per 500 ml hettle
800 g per 750 ml bottle
1040 gper 1000 ml bottle
15632 gper 1500 ml bottle

Packaging & Delivery
Time of delivery {from the day of erder): 44 days
Packaging:

500 ml bottles: PET, shrink wrapped, palletized; 12 bottles per case, 144 cases per pallet, 25 pallets
per 40 ft. container.

1| bettles: PET, shrinkwrapped, palletized; 6 bottles per case, 175 cases per pallet, 22.5 pallets per
40 ft. container.

1,5 | bettles: PET, shrink wrapped, palletized; 6 bettles per case, 126 cases per pallet, 22.5 pallets
per 40 ft. container.

Labeling
The Custemer can chease from different |abel designs. Each design is awailable in all languages.

OEM is awailable, i.e. upon custemer’s request Unitep will provide labels aceording te customer’s
specifications without any additional costs.

QUOX | QUOX
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LABORUNION

Prof. Holl & Co. GmbH

Instiuk [ir Anchean, Guochion, Berahng und Quelitissicherung
Hailwcresor, Minerahwasser, Tinkwosser, Pelaide, (aze
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Analysgn-Mr.: LE10214 - 00035

Chemlische Untersuchungen

Seile 2 von 4
zum Sehrehan vom 24,04, 2010

IDNENBILANZ

Massen- Aguivalent Aquivalant- verahrens

kanzentration|  konzentration | anteil kennzaichen

| mmelA
Makrium Ma * 23 Q100 26, 263% Db 150 9004 - 2
Kaliurn b+ 0,55 0,014 4,133% DIM 150 9984 - 3
hiamneaium hdp * 17 0,140 41, 087% DIH CM 1843 11835
Calcium oa 17 4,087 25, 508% DIN EM IS 11845
Steanfium G < 005 |1 D3: 51 ANG
Eisan e = g0 DM EM 130 11435
Manpan Mn < 0.0 O'M Eh 130 11885
Ammorium MH.* < 0,01 LM 408 ES
Summe 6.3 0,54 100,05
Fluorid F- < 0,20 DA EM 1501 030-1
Chiwrid cl- 35 0 T 41,413% OIH EN 1EC 10304 1
Bromid Br- = {1080 CHM EM 13500 103041
Bramst Bri - < D02 CIY EN 150 16061
ladid l- < 0,005 DM 36405 D 33
Sulfat 50, 2.1 0.0d4 18,022% DI EN 15G 10304-1
Mitrit M, - < 0,008 UIN EN 26777
Mitrat MOy - = 1,50 [N ER IS 10904-1
Hydrogencarbenat  HEO,- g0 0,098 41),555% DN 36409 H T
Summe 1.7 0,24 100,80%

< w iviRmalh der Dealkmmwrisomra; iil Bar argegalecen Mathooa sichl basimmban

= S, d.h, ro#ls aarhasishan jacoeh ualarhala der Bealmrunpsgrarze

Cischalshne:
[, Joachim Fiilsche
[Febal fe{n

R s

| 153 1724
Arrisgeicht
Charinitz

TIERhR e - LIFTA T 245705

LABCIRUMICIR Prof. Hitll & Co. GmoH

D3 s Bad Frtar, lindensiabie 11
NaFd 37 5050

Foari
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Certificate of Analysis {translation)

LABORUNION

Prof. Holl & Co. GmbH

Institute for analysis, appraisals, consulting and quality assurance,
medicinal water, mineral water, drinking water, peloids, gases

Authorized eepens and axpart oross-
checking

Autherized latoratry accerding to:
Sac. 14 Sarman Medicings Act with
respact 2 medicinal watar and pakeids

Drinking Watar Ordinances 2101 and sac.

44 &t 5qq. Infection Protaection Act

According t DIM EM ISCTVIED 1702E
accradited testing latberatory

OAP- PL-Z333 93 and AKS-P-20305-EL
Matiznal Accraditation Bady Hannowar

Mo, of analysis: LE10214-0003

Chemical analysiz

page 2 of 4

to the letter of 24.09.2010

kr balarce

Mass concentration | MNarmality Milliequivalent Standard

mg#| mmal/l
Sodium Mat 23 0, 105 29, 263% DINISO 2964 - 3
Potassium ket 0,55 0,014 4,133% DINISO 2964 - 3
MWagn esium M gt 17 0,140 41,097% DINEM 150 11885
Calcium ca* 17 0087 5,508% DINEM 150 11882
Strontium sr <005 HYW-LU Q351 AhS
Iron Feit <g,0l DINEM 150 11885
Mangan ese m n#t 0,01 DINEM 150 11882
A oniU MH,* <001 DIM 33406ES
Sum 6,3 0,3 1663,66%
Fluaride F- <0, X DINEMN 150 10304-1
Chloride cr 36 0, 105 41,413% DINEM 150 10304-1
Bromide Br- <0050 DINEM 150 10304-1
Bromate Brd,~ <0002 DINEM 150 15061
lodide I- <0,005 DM 38405 D 33
Sulfate S0 21 O,044 18,032% DINEM 150 10304-1
Mitrite NG: <0, 006 DINEM 26777
Mitrate | 14 <050 DINEMN 150 10304-1
Bicarbonate HCO,™ &0 0028 40,555% DIN 38402H 7
Sum 11,7 0,24 1663,65%
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General Terms and Conditions

1. Controlling Provisions

The following terms and condiions shall apply to all business relationships between Hochwald Sprudel
Schupp GmbH (herein after called “S eller”) and the customer [ hereinafter called “Buyer”). Noterms and con-
dittons other than the terms and conditions contained herein shall be hinding upon Seller unless accepted
in a writrng sion ed by the Seller. Seller hereby objects to and rejects any proposal by Buyer for addironal or
different terms in conn edron with the goods provided. By accepting delivery of the goods from the Sellerthe
Buyer ackn owledzes receipt of these terms and condibions and thereby agrees to be bound by these terms
and conditvon s and further acknowledges that these terms and conditons comprise the only terms and con-
dittons wnder which coods are supplied and that they shall not, and shall not be deemed to be, altered or
varied to any extent by any previou s correspon dence between the Seller and the Buyer or by provision by the
Buyer to the Seller or any other terms and con ditions in respect of the Seller’s coods.

2. Datas
The Buyer agrees to the collection, processing and use of his name, business address and other datas essen-
tral to fultill a order.

3. Orders, Prices, Delivery

a) Any offer is subject to chan ge. Prices are calculated on th e basis of the price list valid on the day of delivery.
h) All offers are subject to confirmation and shall not be hindin g with reference to quantires, price and deli-
very rme,

) Any order issued by the Buyer shall n ot be binding on the 5 eller untl it has been agreed upon and confir-
med by the Seller in writing.

d) All prices are CIF (Incoterms 2010) to the port of destin ation indicated by Buyer and confirmed by Seller
e) All prices are in € (Euro) and do not include VAT,

f) Prices are hinding on Seller for th e period of the contract agreed upon. If. however, there is any change of
any legal provision between the date of contractual agreement and the date of delivery and if this change of
lawr is having any influence on the contractual oblization such as addiional dutves or any other charges, then
the Seller shall have the right to increase the purchase price accordin gly.

2| TheSeller reserves the right, by giving nofrce to the Buyer at any fme before delivery, to increase the price
of the goods to reflect any increase in the cost to the Seller which is due to any factor beyond the control
of the Seller (such as, without limitatvon, any foreign exchange fluctuation, currency regulation, alterafion
of duties, signili cant increase in the costs of labour, materals or other costs of manufacture], any change in
delivery dates, guantiies or specili cations for the goods which is requ ested by th e Buyer, or any delay caused
by any instructron s of th e Buyer or failure of the Buyer to give theS eller adequat e information or in structions.

4, Substitutions and Modilications
Sellerwillhave the right to make substitutions and modilications at the specili cations of goods sold, provided
that such substitution s or m odili catron s will n ot materially affed overall product performance.

5. Inspection and acceptance

a) Upon delivery the Buyer shallimmediately check quantities, weight and packaging and record any ohjec-
fions thereto.

b In case of any defect or non-conformity to applicable specilications ofthe goods or any part thereof that
can be ascertained by avisual inspedrion, the Buyer shall notify the S eller within fourteen (14) days after de-
ltvery. The notrce must clearky specify the defed and/or the reason of non-confom ity

c) Failure of the Buyerto give written nofice tothe Seller within the term of 14 days after delivery shall cons-
titute an irrevocable acceptan ce by Buyer of the goods as delivered free of defects and in conformance with
the order, unless the defect or the non-conformity can not be ascertain ed by visual inspection.

UNITOP AGENCY 1%



6. Sellers warrantres

a) The Seller warrants that all coods delivered will be free from defects in material an d workmanship, con-
form to applicable specfications, and are suitable for the puiposes intended by the Buyer.

h) All causes of aclion against Seller arising out of any defed or non- conformity shall expire unless brou cht
within two years after delivery of the respective goods. If the coods are perishable - like bottled water - this
period is limited by the sell-by date indicated on the padiaging of the goods.

c) The Buyer shall notrfy the Seller in writin g and indicate defects or n on- conformity, that could not be ascer-
tained by visval inspection at delivery, within two weeks after their discovery. Upon Seller’'s request Buyer
shall return samples of coods which Buyer considers defective or non-conform to Seller’s office at Seller’s
EXpense,

d) With resped to goods not in accordan ce with any such warranties, the Buyer may require the Seller

- toreplace such goods at the Seller’s risk and expen se;

- in case replacement fails or Seller is un able to replace the coods or if costs of replacement are un-
proportional or if expenditure for replacement is unreason able, Buyer has the right either to claim
refund of such portion of the price as is equitable under the circumstances orto revoke the order. If
the defect or non-confomity is trivial the Buyer does not have the richt to revoke the order.

e Seller shall not be respon sible for any losses or damages, unless liahility is compulsory, .o, accordingtothe
German Product Liability Law orin case of damage from injury to life, body or health due to neglizent breach
of duty by the S eller or intentional or neglizent breach of duty by a legal representative of the Seller or a per-
son used to perform an obligatron of the Seller or for oth er damage arsing from a grosshy negligent breach
of duty by the Seller or from an intentron al or grossly neglizent breach of duty by a legal representative of
the Seller or a person vsed to perform an oblication of the Seller or hecause of the violaion of essenfral
contractual ohlizations by the S eller or by a legal representaive of the Seller or a person used to perform an
oblicatron of the S eler. Claims for damages due to violation of essentral contractual obligatyon s are, however,
limited to the contract-typical, predictable and direct average damage, provided damage is not caused by
intent or gross negigence.

7. Force Majeure

a) Seller shall have no oblization to Buyer of any kind and shall not be liable for loss, damage, detention, or
delay, nor be deemed to bein default from causes beyond the reasonable control of Seller; including with out
limitation, tire, flood, storms or other acts of God, strikes, labor difficulives, acts or omissions of any third par-
ty, any covernmental authority or of Buy er, compliance with govern mental regulatyons, insurrecions or riots,
acts of terrorism, embargoes, delays or shortages in transportation or inahility to obtain necessary labor,
materials or manufacturin g facilifes from wsw al sources, defects or delays in th e performan ce of its suppliers
or subcontractors due to any of the foregoing enumerated cavses or any other cavse similar or dissimilar to
the foregoing.

b In any such event, the delivery date will be deem ed extended for a period equalto the delay.

8. Terms of Payment

a) Buyer is enfitled either to make payment of all of the purchase price in advance on the date indicated on
Seller s confirmation of Buyer's order or to furnish the 5eller with an “irrevocable letter of credit at sight”
(L/C) issued by the Buyer's bank and securing the purchase price until delivery was madein full and accepted
by th e Buyer.

b In case Buyer open s with his bank an “irrevocable letter of credit at sight”, in favor of the Seller, for the
purchase price, this L/'C needs to be confirmed through the bank of the Seller The covering L/C must reach
the5eller before the Seller delivers any goods. The L/C is to remain valid at least 60 days after the conlirma-
tion ofthe bank of the Selley, failing which the Seller reserve the right to cancel the contract without further
nofice and to claim from the Buyer compen sation for losses resulitn g therefrom.

c) The price of the goods specitied in the price list does not cover any federal, state or local property, sales,
service, use, excise, value added, or other like taxes of the country of destrnation which may be applicable to,
measured by or imposed upon or with respect to an order of the goods sold by Seller. Unless prohibited by
law, Buyer is responsible for and shall pay th e taxes indicated in the foregoing sentence. In the event Seller is
required to pay any such tax, fee or charge at the 'me of sale or thereafter, th e Buyer shall reimburse Seller
therefore,
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9. Retentron of fitle

a) Title to any coods supplied at any tim e to the Buyer by the 5 eller shall not passtothe Buyer, notwithstan-
dinz delivery of any foods or any documents representing them, untrl Buyer has discharged all claims arising
from the busin ess relationship and payment in full for any and all such goods supplied and all other amounts
on any account whatsoever due from the Buyer to the Seller has been made in full by the Buyer,

h) If the value of the coods subject to retention of fitle outvalues Seller s claims for more than 2004, Seller is
oblizated to release the excessive security.

c) Notwithstanding the foregoing, risk in the goods shall pass on delivery of the same to the Buyer, and unfrl
such 'me as title in the coods has passed to the Buyer, the Buyer shall insure such goods to its replacement
value and the Buyer shall forthwith, upon request, provide the Seller with a certificate or other evidence of
such insuran ce.

d) Untl the passingz of propeity, the Buyer shall be the hailee of the goods for the Seller and shall keep the
goods in its possession and control, intact and in food condiion. The Buyer shall h ave the right to dispose of
the goods delivered in the ordinary course of busin ess.

e) n the event of any third party achion against the goods delivered by Seller under retention of fitle th e Buyer
shall inform such third party of S eller’s property and shall inform Seller about such aciion.

f) if Buyer shall be in breach of contract, in parircular in payment default, he shall, upon on demand, immedi-
ately return to 5 eller all coods delivered under retention of title.

10. Buyer's duties

a) Buyer sh all inform Seller on all legal requirement s on the coods and th eir packaging in the country of des-
tination, including requirement s on the recycling of packaging,

h) Buyer shall at its own expense apply for and obtain any permits and inspections required for the import
and sale of the goods.

c) Seller makes no promise or representation that the goods will conform to any federal, state or local laws
ordinan ces, regulations, codes or standards.

d) Buyer is obliged to handle the coods in an appropriate manner and transport and store them cool, pro-
tected from frost, sun and light. Seller is not liable for any damage dueto an inappropriate handling of the
goods by Buyer

11. Delivery ime

a) Seller shall use reasonable efforts to make prompt deliveries in a commercialty reason able manner.

b Delivery dates and estimates are not guaranteed, un less tme of delivery is explicitly contirmed by Seller as
hinding ime of delivery®

c) Claims for damages due to exceedingthe fme of delivery are exduded.

d) In case delivery is delayed more than two weeks Buyer is entitled to fix a reasonable term for delivery. If
Seller fails to meet thisterm, then Buyer has the right to revoke the respective order

e) In any case the 5Seller shall not be held responsible and shall not bear any responsibility for failure or delay
in delivery of all or a poryon of zoods in consequence of Force Majeure as indicated in No. 7.

12, Shipments

a) All coods are shipped CIF (Incotenm s 2010) to a harbor indicated by Buyer and confirmed by 5 eller.

b Risk in the goods including all risks of loss or of damage to the coods shall pass to the Buyer at such trme
asthe coods passthe ship's rail at the poit of shipment.

) TheSeller padisthe gcoods according to the package standard for shipments of its factory. The cost of any
special packing or special handling caused by Buyer’s requirement s or requests shall be added to the am ount
of the order. If Buyer causes or requests a shipment delay, or if Seller ships or delivers the coods erroneoushy
as a result of inaccurate, incomplete or misleading informatron su pplied by Buyer or its agents or employees,
storage and all other addittonal costs and risks shall be borne solely by Buyer.
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d) 5 eller will endeavor to ship all orders complete or as complete as reasonably possible. Seller will, however,
ship incomplete orders upon written avthorization by Buyer In that event, Seller shall have no liability for
such short or incomplete order.

e) To preserve any daim s against carriers for damages or short shipments, Buyer must report any damage or
short shipments in writing to 5 ellex. This must occur as soon as possible after receipt of the goods, but in no
case should exceed fourteen (14) days.

f) Buyer shall be responsible for costs and risks of unloading coods from ship and storage thereafter.

21§ dler will infonm Buyer of an approxim ate deliv ery date upon order acceptance and of the adual scheduled
delivery date as soon as reason ably pradrcable thereafter.

13. Assignment
The rights and oblizations of the pariies under these terms and condiions shall not be assignable unless
consent to the assignment is in writing and signed by Seller and Buyer.

14, Governing Law
All orders and contracts under these terms shall be governed by and construed in all respects in accordance
with German law. The UN Convention on the International Sale of Goods (CISG) shall not apphy.

15, Place of Jurisdiction

The parires consent to the exclusive jurisdicion of the courts of the city of Munich, i.e. Amtsgercht Miin-
chen and Landgericht Miinchen I, with respect to all liization, claims, causes of action, demands or disputes
among the parties, and Buyer hereby consentstothe jurisdiction of such courts.

16. Severahility

If any provision hereof is held to be illegal, invalid or unenforceable under any present or future laws, such
provision shall be fully severable and the terms and conditions herein shall be con stiwed and enforced as if
such illegal, invalid or unenforceable provision had never been made a part hereof. The remaining provision s
herein shall remain in full force and effect and shall not be affected by such illegal, invalid or unenforceable
provisions or by their severance herefrom.
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